A Business Plan For Shenzhen Enjoy Health Co., LTD by 杨锋华
 学校编码：10384                                   分类号      密级        





硕  士  学  位  论  文 
                                           
深圳乐享健康有限公司创业计划书 




指导教师姓名： 郭  霖   教 授 
专  业  名  称： 工商管理(MBA) 
论文提交日期： 2015 年  7 月 
论文答辩时间： 2015 年  8 月 




答辩委员会主席：           
评    阅    人：           
 
 
































另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的资助，










































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，于   
年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 













摘  要 
I 
摘  要 
当前中国亚健康的人群占比达 70%，60 岁以上人口占总人口比重为 12%-13%，
接近日本 30 年前的水平，估计到 2040 年，中国会达到日本现在水平，也就是 60 岁
以上人口占比超过 30%。随着亚健康人数的不断增加及中国逐渐进入老龄化社会，
健康问题越来越受到人们的关注。中国的健康产业正迎来快速发展期，预计未来 5

























Currently, China's sub-health population accounted for 70% and the proportion of 
population aged over 60 is 12% - 13%, it close to the level of 30 years ago in Japan, and 
will reach Japan now level by 2025, which is more than 30%. As the number of sub-health 
and China gradually going in to an aging society, more and more people will pay attention 
to the health problems. The health industry of China is going rapid development that 
China's health industry consumer market will reach $8 trillion, a compound annual growth 
rate of over 40% in the next 5 years. Health industry market prospect is very good. 
Regarding the factors of the rich experience in IT industry, the research results of 
population health, comprehensive social population structure and the rapid development of 
high and new technology, I confirmed that the company's main business is that through the 
intelligent devices to collect the health of human body physiological parameters, in order 
to establish health data information platform which provide health service report by data 
analysis method. Article based on the background of the health industry prospects, market 
requirement, competitive environment, corporate strategy, marketing strategy, financial 
analysis, to analysis the feasibilities of the business model of new ventures, evaluating the 
feasibility of the business plan, investment returns and the risk of company. The Article 
gives concluding that this Business plan is successful if we set up Shenzhen Enjoy Health 
Co., LTD. 
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2015 年，中国健康产业的产值才 2000 亿元，人均消费约为 142 元/年，相比于发达
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